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724-216-5215 home • 660-679-8897 cell
kimmiequeen1@comcast.net
WHAT I DO
Manage production projects. Develop and implement work-flow processes. Hire, train and supervise creative freelancers, traffic, production and support staff as necessary. Organize and develop agency creative schedules and manage workload of creative department. Coordinate, supervise and schedule daily in-house workflow for interactive, print, direct mail and collateral assignments. Resolve conflicts.
Track projects from creative development through final proofs. Proficient on agency software programs like Adman, Clients & Profits, AMS and Workamajig. Also adept in Word, Excel and PowerPoint as well as InDesign, Quark, Illustrator and Photoshop.
Procure and manage fulfillment of direct mail and direct response programs including contract negotiation, storage, postage or delivery method, inventory and list management. Source and purchase premium items for award programs and giveaways.
Reconcile vendor invoices and keep projects within approved budgets. Manage both department and project budgets. Provide printing, project and service estimates. Negotiate and estimate with vendors for print and collateral assignments including art/photography buying and issue purchase orders. Successfully purchased millions of dollars of goods and services each year.
Maintain and oversee continuity of production quality, color and content of ad campaigns and collateral materials including on site approvals and press checks.  Coordinate and oversee color corrections and retouching with agency, vendor and photographers. Maintain and develop vendor relations.
Apply solid organization, communication and problem solving skills. Multi-task all projects in an effective and efficient manner. Excellent communication and conflict resolution skills. Gather project information and requirements as well as provide sizing and spec information from SRDS, or other sources to in-house personnel.
Twenty years of experience in all aspects of project management from concept to delivery including direct mail, collateral, outdoor, POP, ads, event planning, trade shows, interactive/digital, agency self-promotion, catalogs, annual reports, transit and vehicle wraps.
My understanding of agency workings, design, as well as color and paper, have been integral in client satisfaction and advertising awards throughout my career. 
And I can do all this wearing high heels while putting on lipstick.
THE CLIENTS I’VE DONE IT FOR 
Perhaps you have heard of some of them…
Wal-mart, Net-Zero, Interstate Bakeries (Hostess), Ruby Tuesday, Houlihan’s, Bayer Animal Health, Farmland Foods, Promeris, Symmons, Rogers Corporation, Sheraton, biomerieux, Schwepps/Cadberry, Ross Simons, Sprint, McDonalds, Dunkin Donuts, Amica Insurance, Dryvit, Taco, Sturbridge Village, Kansas City Zoo, Raytheon, AAA, Blue Cross/Blue Shield, Commerce Bank, Cap One, Snorkel and tons of small retail and B2B accounts you’ve never heard of.
WHERE I’VE DONE IT AT
Two West, Kansas City, MO





2007 - 2008
Bernstein Rein, Kansas City, MO




2004 - 2007
Hickerson Wahaus, Kansas City, MO



2002 - 2004
RTN, Leawood, KS






2000 - 2002
MMG Worldwide, Kansas City, MO




1998 - 2000
RDW Group, Providence, RI





1997 - 1998
Chaffee & Partners, Providence, RI




1993 - 1997
Landes & Associates, Providence, RI



1988 - 1993
L.G. Balfour Company, Attleboro, MA



1985 - 1988
WHERE I LEARNED SOME STUFF THAT LET ME DO IT
Northern Virginia Community College



1981-1983
Fine Art/Commercial Art Studies
Rhode Island School of Design




1988- 1993
Fine arts and advertising studies

